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Differences of Appearance Management Behaviors among
Clothing Consumption Value

In-Suk Kim'
Dept. of Global Trade and Management; Uljeongbu, Korea

Abstract : We intend an empirical assessment of examining the differences in the appearance management behaviors and
demographic variables among groups classified by the clothing consumption values. The questionnaires are administered
to 493 female and male adults above 20 years old in Seoul, Gyeonggi-do, Daegu and Kyungpook regions. For analysis of
data from 478 respondents, descriptive statistics, cluster analysis, Cronbach’s o, ANOVA, Duncan test and xz test were
applied. We show the following results. First, Factor analyses were employed for the clothing consumption values and
appearance management behaviors. Six factors were for clothing consumption values: Individuality, appearance attractive,
social, functional, conditional and fashion clothing consumption value. Four factors were for appearance management
behaviors: weight training, skin care, hair care, make-up and clothing selection. According to clothing consumption values,
four groups were classified: the passive, functional, social, and active group. We did cluster analysis to the appearance
management behaviors of weight training, skin care, hair care, make-up and clothing selection. Second, the social and
active groups were more interested in individuality, appearance attractive, social, functional, conditional and fashion cloth-
ing value. And they were also more involved in appearance management behaviors. Third, among the demographic vari-
ables, the single and female in 20s and 30s with higher level of education belonged to the active group. In this
contribution, we find significant differences in the appearance management behavior and demographic variables classified

by the clothing consumption values.

Key words : clothing consumption value(2]&-2~4] 7} %]), appearance management behaviors($] = # 2] 8] §), cluster

analysis(-334), social group(AF8]3 71x] ), active group(d
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2L E(erotic capital)©] 7FE S AAAESZ A2 FHHEA
(Hakim, 2010), $J2#2]E @3] ArlS 7HRE 2doly of
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oA Fog 247 X3 HIUTKKIm & Lee, 2007).
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w7] SleiMe A 28T onxE 4
BE 7EA7] Qe dd FESEA] el Rk
Alskal glet. ofol] w} dARIES AlR]F R
olg A&V fax ARXLRE RE /A YEAEA}
4 EAF L UrkLee & Ku, 2014). &J=7} 7H91e] £-
A3 ASE Rtk WolA] QRE /e e ThE Al
Eo] $EE ofGA AZdslerte] B 4TS WETHKaiser,
1990). AltHe] AREA w]Ad 7)o zpale] AlA|9) QRE =Y
A7 SRS Al w}FJr QuaE)Ee ol
o] 7R, AA, HE, AR 58 nkdshy YR EAEo)
rAYF V= d= Z}ﬂ_%}x] ok Zhgolu} 1 2}
2ATHKang, 1995).

\:L:l °

Hx= 7P S8 51_1 WE]-”E]-(Sheth et al, 1991) E
HIZ7IXE 22 2o e oxbAAS & af shRle]
ARl e Vo Zgsle] Yot AhS o]EW 2H|Rh
o] A} el FIFS vAH, A2, BFH 71F
o] HBR APgAlRst HloR Zhg-gHt(Park & Ku, 2008).

oFs} Boolre] Aul7ix|s ARhE A |Eam) et
£ ae Sajue] AFEe] gom, 2mlde] 2n)7), Se
o Ban7kR 7L AnlApEe] PAHels BEAL AAS 27
7190 449 Welo shelel ATl e FoldEat o)
W5l 2 e ol off ATE Fol WSIATHHwang

& Cho, 2012, Kim, 1999; Lim, 2005; Paik, 2000; Park &
Lee, 2003; Ryou, 2002). o155 A&t 22 2R2lo] 71
e Q2E ZV] 918 =9 FAolA} o= FFelH o)
A% A P sEol Hof a9 9uE A UhPark
Yoo, 2013). &E-S T = 3lo] YAE XHE L A=
A €2 Bl W7 B B BT o] gar|E sl
Eol| 7HQ1€] Tix|Fhe] & widE AR dAfEr]el 58S
ek S rAYFolE Q1Y) JAVE FEFE vH ZeE B
Sick. we olo] A9 <RE TS ExolA ¥ $A
o AT BRI BR AT /P A% 84 F 3§
ol ZoE B % glom, suamE 2n4aEe 9
¢l AR Eele IS vAH, o A AF LHAG

M G Y= 20 BHoEA Fad aglo] B gow
of gt

T} SEansL Sun ohe), Bulwe, dojw
2, 435, Ina 5 U dudelasel 9 mx
E WAE 2AR A7 ATSa @ S 9ok AR} g
spRM Slwetele] Faio] ZThgel wet o|sar ohel,
AR rsmEe, guide, slojde] 5 ot R
Foz FTswA she wrk PAL FHHE jEanlzh
2o tig A7 dasitaL B 4 Stk
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B AgeAE Eame] 2] e ARt
7} AR SRl AT 54 Aol
wastomM slmae|Ag AR Mrea 7RIS 484

YEse 9, ARshE 24 Gue 54 olsista &
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EEREREE I IR R N B EAR
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Aro] B Zlole. ool RSeS| o8 L]}
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2H7IRE AHESE B3 AMRpF AFstaAts
Al & Uist xPo R B AH|SE
PR A3sle AL deliE 7ikle] A
° g AHo=EriKwon, 2000). 2F]71XE F0id)E
NS 7THRE THEEA AFY] ol o, AR

= HIgro Mdss So AHAS e F
1o

71 R AZHE 7ER7F Fefexe) 7P FEE

© 2 (Vinson et al., 1977), &B|x}e] FA|H 0|5l 7|
y5E olFske F&3 7IEeRE AREEO] Sttt Sheth et
al(1991)2 AR} 5 Folol|A] 7] 71R] FollA] 53]
ZoH] 8 Aol ARE AHPTIXE FAH SR 7154 7t
X](functional value), AF8]% 7}X|(social value), A% 71X
(emotional value), “3¥4 7}X](conditional value), X1HZ 7+
=] (epistemic value)?] 5714 WEZ FE3I9AL, MR A8l
E4AQ AiR|e] ALod iR VIXE Fol dF =
RE7F G v low, 7R 2pEAR] V' vk
g B FleMe A9TE HIEE, Aelgh anAtE
5, o738 5 theksl Bolol|A] Sheth et al(1991)8] ZH]7HX]
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2H|7FXZ Sheth et al.(1991)8] £7Z2 EHZE 7154 7F
R R RS e i B B o I B s g et T s i o I 3
A2 71 Tom ES BTk ol mEhA] o EAn|7E]
= oEe] AHgEy) A FAH TREA o7 319 &
o= FAEM, oHAN7EX] Yt wie} ojE s o
TFujelz 123 QIFEAIEE Ao Aozt Utk kst
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ATAZ7F YeEFgehKim, 1999; Lim, 2005; Paik, 2000;
Park & Ku, 2008; Park, 2000; Park & Lee, 2003; Rha &
Lee, 2004; Ryou, 2002).

oluan 1A Fhed) shisl )Rl %A ARe one
aftom g & gl At ¥A 5o ﬂxﬂﬂ 7417} o}
ek 5893 2849 S WAY 7, A7 2 1 S
2 =28 BAE S sk TR 29 /g s
of 7=} gtonl, dgHoz 1 FaNshe ol
(Park, 2000). J52] ARSI 7EA= AR QIS S0k

[.

7HlolH, olRe] T4, AR <, ARA A9, 3 T
At AR G402 ATEAY, AR 54 5
o 71918 At #EE 7S veRth(Paik, 2000). €]
El_oﬂ/q 7LX47<4 7].;] ]% ] ] _4‘_ zqﬂ Tr= _’J424 7&—
A3 ddE 2PEAE FEE de xRk 7RE v

itk 244 7= vA X E

qom, w9 FHpL t‘r%k*}ttl el & apgle] opd o}
XFJ_E o] FojAH, oJE3} 7o FHS JFATHRha & Lee,
2004). oEe] FA THRE oE5S FEsAU ) Al 53
el Al ZA&3AY ek AR 715 7EX 9
ARE A 7S R vk &) IAF THE dES
288 ol Al o RellX =7le Fr14lolu AR T
o7 of&e| HNFT, FAFT S (Paik, 200002 E F I
H, Oe 7XET &) o g AHENE Zhe FoF g
ST Park & Lee, 2003). 7144 7= 17k &7 SO

Pt Adow olslE 4
S

Zpololl thet &= Eljla Ao apdsteE Als wdst
I A 85 F2A17] S8 AHleke TEEA 19E Tt
2|9} FHECHPark & Ku, 2008). &|EulEA 71x]& ARl
HE oES ot HIse &5 217171 S
ZH]Ehs 7HREA QReEE AA|F eRe} oF K T
2] FejSol| s 71AEt= Kaiser(1985)8] oS S

o
.fi

AgPATFEo] S EA H5AH7H] Q152 AF]
2 74|, g 7R, AgA 7, 715F 71, 24
71, K8 7R, 84 7], AXA 7], 'AE 7], A
AT 7R, ARA A, AL - 715 7], T - AW
7, BAH T7HA, AR - 52E 7H], BRE ow|A] 71K, 2b
7] F84 7HA, FHE AR deRen, Pﬁﬂ" L]
FHolM AE)H Az BEE 29l Folle 524 X9 3

AlA 71AE x83a Qo™ Sheth et al.(1999)9] S7HA] &
HIZIXE 7122 sto] elrmjglsd 7k, 34 7H4], 524
7, FAA 7K, W3 A TR 5 SlEAEe] 1384 ] &
& FUFk] AREA S-S = 4 AUk

oo B E=Eo|XE Sheth et al.(1999)2] AB|7FR] Hol2
EWE HAHIIXE rmiEy 7HX, WA 7HA, 7)e
A 71, AFEA 7EA], 3 7RIS fEA TERIR vl
ZRAES] QB4R B RAEYPES Pohriat st
At

SJENH)ZR)O] 2 FHeFE 2|2 ARPES] o] 608

22 e|miz|dlE
SrA Y ERINA ARl BES YR BY o z;
lo] o] Al R&EOF HolEZ o] 7| B, = o8 3
FE, AAAE], &F 53 22 FA = (dentity kityE At
I 5ol e akAtH(Goffman, 1965). 24 &3z
2 2AE Bosta ofggA Holr] fgk g4 Peint
ofuzl ARElAlE e A BRI A5 Al A"
o] geto] HH, BRIOIAl A& QIMAIZIAL & oHA R W
olEolAl = viZiA] 9ES Sh(Park & Yoo, 2012). 3]
= Bhavhs ART opgl TR AE|EW ZHE9
S AUths Al o] suisiR| i, iAo weat v
uli=

|

o oo o >
L oot o o

E

o ogfz_i QIs) 2lmel] g Aol SriswA A
AL wHEo] vk Hnk ol sl

FHOR o AX RN AN TS
FESIALA She E}%ﬁ& eme)s)Fe] o]Foix L ArkKim
& Kim, 2014). =3 4249 omgale 1 Alate] Yo b

3t 58, Auek iddA, B 58 3 A HrizEs)
A AAEI, MR FFE F7] "] R= A 4
Aolgtazkx] WA FUrkLee & Yoo, 2011). wtA] Eh
AEL 9BE A4l Yol 588 Bdshe FHoz <l
2L olom, gold weth ol AR AT, Fujd
g, 9%, g5, B, 34, 48 5 AReA 2= €
BAYYES YL, ol ARSH olqpoll ARSI W
sleol] whEh ZANMTE AAfol] o]27171A] BUgle] dAFE o]

_4

A3 ATH(Park & Kim, 2013)
Kim(2001)& oJthAE $= 7P
Wol| Agsla 1 Dl~_i A% i’é Av«#ﬂ AETFe =2
2 o] A 0} 3tF. Hwang and Kim(2006)2 T
et uAeES oFd ot RAY, FAT AT
24, d33 94“44314 Al ZH e R BRI oA, Aoy
TR e duky QrE o] o BeH, HAe
Aexdx 8-S 53 oRHel= oAl o Bria 38l
Y el o raAelaEel] 3 Hwang(2007)2] TollA]
£ 9eaEdE F dojdae dRtheEe] o Hol sz, &
=3, o 5AY, AFHEe AxEAe] o #ol sk Ao
2, 9] Ao 2olE BT} Lee(2003)= WXMWM
ArAFE flate] of&, PATE 7P wol AP, A
7F 7P AR S RARTEOR Q148 S-S E%{B‘r.
Kim and Park(2009)2 AN TS thdo= ejrag] Q12
2 P sl AR A3} Assle oudEd s s
g, I, slojge, v88E Y £oF YeRth d7F
ol wh=H, ﬁwgﬁ% AezAd, 31, %*%%ﬂ, ol 5
59| ARAPFS FAIS W FAYELS & HA, A4
e T 9= JMGBE% FAIhE o= YEiT
Kim(2003y 20t oJdE2] vkt magsls FolAl Al
Zz2AS 7P UL0] A|=3RTk L 192, Park and Yoo

(2012)= 40, 50t 4212 wrje], oz, ojA, sllojde




609 B FRIYerBIx] A8 A55, 2016H

o emde|g el A=Akl Seirt. Park and Park
(2008)°] 1ol 20, 30th @IS <AL E Thed =

821, 4% 89l wolgk STt A vE S dide
2 g AFelxe IFAe, ugde], Mz, Al
wE] s7H8Ql Tk wEAEvE P 8% 91e=
ERTh(Kim, 2006). 391'EAde] QiR e] F 7P F8% B
o8z I, soliEd, AE, 3F 9 n8AY o= e
P$oh(Jung, 2011). A+E3el] W2H, RS2 A5x4, &l
&, 9, 94, o] 55 FAskE A oE e
ool AFelx EHE raAgdEe A2 o Eu)
e, sllo, 3, AR 5 Ao R FAAEANCH, Y
1¢] Fgoll thgh HFilo] I o= WRTE o FolA|HA £
27t 2 sEolxt ArHe ] Hmatar Azbeb, AHRbEo]
Aoz ArikE YRATE A Thest rde]
o
%

52 iF- AFHeE AL 95S & F 3Urh

2.3. o|5AHIX[2t ol=(FOl) S

oj5-2 AlEC] 3k= T F 7MAIAde] Eob il A
F% ATE 3, JEE TR o] ALE &
gohs T Q8-S R Wyt 2 dde] EE o8 |=
Slo] ol Flle] 7Ex|Ho] F wkdE Fo 2 o J=7]e <
B 23 ra s Nle] 7x7F BEE #E A
o2 welt} 53] 71X9] W82 HslEe o2 t2E wkdst
WA ATHA, ALS)A 7o) wlet 7] e FEE vl
ukg}, 2R AES AHskE dEel Fodhs 7Ae ds
thekslE] 7 itk Moon & Choo, 2008). &J&-4H]7}2]7} Bt
FAHR] FEHEER Tt o)FAavEEs AW 5 Stk
ATFEL B Z(Kim, 1999; Moon & Choo, 2008; Park,
2000; Rha & Lee, 2004), T3t @|mde]a)s Aol A3t
g WEEA aEETh 2y B o) EiYE oy
2, e, s, A¥4E, B 5 uUds Eg
P50l TS vHEe HAZ 2AR A7 AT
T Uk ARE7E WskshAA RaE|e] Fado] Sl ut
2} o]Ht olug), R e/aE g, s, dodE 5
O erdPeos Fyslaat she vk 7A1ASl 7]
Aol oBAn7lX|e digk 7 7F Yesitial & 4= k. <
3 #AAEE 79} AHEX 9] MAts AuEH o2
72t} Kim(1999y2 HUEe] o BAN7IRE 4 - AlS
2 7, A=ejgg 7R, AEA 71, 7153 7HA, AAH
7], f88 7R RSk, SRMEA 7| 7F o5 <]
Tl wet IS FES e P AEe] 52 F8
gk aclojgkar sl9ict. Paik(2000y> S1HAHIZIXE 384, f
B4, AAMA, 7154, FAaA, AEE 7RE FResit. et
ekl Am|R; Fekella 7P F8A] ke 7w iRl o]
nA] B9, omele] o9 5 eRuE) ¥ sl vk
9, A AR 71EAIY ARk ThE AH7ER] 94

20, PR AR {PF JHAHVIRE FoAIEI e, o]
3 7ixol AFsle JAPREL AFAEe Frjewer) At
3 31Tk Park(2000) 184 o)Ak AolodAdS tiake® 71X
1P AE A58 7EFTE, HFE 7RFET, 271445
Y, AR 4 Yoz FREAL, HFH 7HXFTF
o] HAEY, a9 EAS, FRFTHE, TYAREA
= o] "t 7P E=A vERd, 57 e 7
S EFu)s)F2] Zto]7}F Artal sFTh. Han and Kim(2002)
AR LHIAE HPFORE EAHIXE IAF 7], AL - 7]
A KA, T - AVE 7ER), HAH 7R, AR - w2 L
| 8elod RSB, HAF ZRIFE, JAA R, A
SBRA TERPY, ] 4 FJdoz fslsie] 7t
W OB A oA AREA NN UERd 9131 XjolE
3 o]EAM7Ex|e} FuldlE 7he] ARAdE YSIATE. Park
et al. 2005y RJARAEZIR KT} ARSI 7 X7} B F
23 JFE MR, JAFHE 7RBEE A FHTho] oEe)E)
JEFPETS B FAltE Ao e

QuAe)gsel HHE 7pX A v HIYAT AHE A
HEH &3 2t} Choi and Kang(2007) AdelelAde] o)k
7Ix2@ g Aols Lol A} 7iXFe] HEe 5]
7F =] ojEeEe] 7lEe] Hil IS W Ryan(1966)9]
AslA & o, SJE7Ix|#e] 55 nRPIAIR sge)
52 AW ¢ e 2909 B, A B4 wel 7k
Folu s BN 2polE HYozH o] B F WgE tE
212l AYS VeI Oh2012)s 2HIARETS 7139
LOVA =S ulgbr] JAFEHE, A58, 254 713
o2 PRGN, x| wE R FugEol
2L BYrh Kim and Kim(2014)2 AH]7Ex] 2918 2K
SH7ER], EEA AM7EX], A8H ANV E RS
€ 2HPRE AEmEEE A folh 98 vl
A slojHe, sujde], oEAde APEA LMy
A An7Ex|RRe] fogh 3RS 35S BTt Kang(2011)y2
o] AANEET} oAl 2 nlganElse] {9
FFS MRAE FHe A lon, EME ) o=
Efde] digt A7t Bt AFHog X, A= B3 A
Foll tigk #A iR olojR= AHYES X He
2A AR PE LvEFe] dedArE Aok st

o} Zro] MYy AE AEW JELH7EX7E 4]
222 FAF L FFH YUS SA3P|o] AHg Mo
2 A0S AlFel tig Faiels o BaEel 2 JE
gk AtE O oR o]RoF oL, olBAn|vIR] Y] whE
B A AtE AES A B 5 Uk FHE 59
SmHARFYFo] Kl HF2o|a tptsiA o]FAR L LR
sl Agk AT gk oJFI FoolA AR|she HlFo] &
2 Z7FEThe Aelld Jule], F5e], A¥5E, dlofad,
o|EMY F& X33 o nde|d s oBAmrEx ] Ao
oisiA ghetsk Favt Sk weha] oEo] omae|A 7y
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FO% 94 F il 2 2 o), JuE 05D,
S| E2M|E Wk ohje} AvlAaEe] A SuADE

Rk
= G P1A RO APl B ApE o mge
ol Suaus Ml el Aol7h Yerke AunIt

31, ATEH|

o5 AN7ER] Heel| wlEhr SR Ee] AlolE Yok
oM EAHZIRe| o8 fFslE AnAl Hoe 548
Yol 2} T,

AR, AHRFEC] FAehs oBAn7ERe Aol il
Yolrr},

EA, AaH|Rke] o]EAm] 7R
A=E v

AR, o847 E] e e mak]el el xjolg Yol

A, o)Ean7x] Jebd AEAIsE 549 zols &

opc}.

F7 s} o|metelYE

32 EMETT A Hx|

B AolA AR AEEGES 9B AH7E], s
FOE FABINL, AYATE EYRE sl 4 - ngsisint
O EAR7E] 2HEES Kim(1999)2 Kim(2008)°] AM&-3F &
T2 T8I T 265F2 ol83te] FAsIoH, ol M4
2 71, mejEg 7R, ARBIE 71, 71 THA, e
7], e 7R R FAAEJA AR EE4E 2
et o] =2 AL oulsith. AP 5S Lee and
Yoo(2011)9} Lee(2008)7} AHE&-3F E£3}o® F 198302 F
Agallon, Hgrt 2248 Aledoy &5, IR, &
o] w2 s BT YAT, Aled 25k 4PTET 9
o E o Bo] sl AL onigit), EAN7IX| 9} 9B

SJan)pAle] mE Fe LeHElPE o] 610

daE BF 64 PARHEES T84 grhal$ 2t
z4ugon, o] ol ATEALE B 24 9l
A, 9, AgelR, WESE, YHF AFNE BE R

o] H7h=Siet.

Ry

< Qohiy] SN RIS ANEINT ZHETe) A%
2 slokab] $IsM Cronbache] kol AHEEL} ©)kaw)

7ix19} AEA YT A= Lol YA Hdaks AES)
Fon, oBin7ix] Pl orde)dse] 2ol ¢
QJafir] EAREA ) Duncan tests: AAEII AL, o] EA4H]7
ohil QlEAISH B9 Jo|S Yoluy] 9 o AFS
AABHAT

ZARPERe] Aol ol FAdol 62%, o3Ado] 48%E
AR, AHNE A 200h7F 29.8%, 3007 24.9%,
40t7F 29.4%, 500 ©17do] 15.9% o]lem, A& Q)
M 71EAY 57.5%, PIEATL 42.5% ©1th W& 3
Sehw 29 °l&7) 40.9%, AR E%o] 18.6%, thekw
Z=90] 343%, e =%o] 6.1%2 Vet 79 Ha
AEGFF oA E 2009H w|Tho] 42.8%, 200~3005+1¢]
29.1%, 300~4009+10] 13.1%, 4009+ o4& 15.0%= ek
wrt RARE Qg Y8 AENS 105 HEke] 32.6%
2 7P =903, 102080t 27.7%2, 20~309-tH 18.8%,
30~409HAT) 15%Z UERTE o] ok, ZARAE
o] Fx7} JH R Hxiel 71EAt Bon, a5 £Y
olate] &z}, 2007HIh HaaSAke}l 209k o wve] 9
HAAEAR] RErt AE g B4 Yt

Table 1. Demographic characteristics (N=474)
Classification Frequency(%) Classification Frequency (%)
Female 181(38.2) Marital Single 201(42.5)
Gender .
Male 293(61.8) status Married 272(57.5)
. Under 1 million 71(15.4)
High school 193(40.9) o
Average 1~2 million 126(27.4)
Level of College 88(18.6) o
. L monthly 2~3 million 134(29.1)
education University 162(34.3) . o
income 3~4 million 60(13.1)
Graduate school 29(6.1) .
Over 4 million 69(15.0)
Under 0.1 million 153(32.6)
20~29 141(29.8) o
Average 0.1~0.2 million 130(27.7)
30~39 118(24.9) o
Age monthly 0.2~0.3 million 88(18.8)
40~49 139(29.3) o
payment 0.3~0.4 million 40(8.5)
50~59 75(15.9)

Over 0.4 million 58(12.4)
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4. JEdjl_l. I;I_<I Ll_zgl Table 2. Factor analysis of clothing consumption values
Factor/Item Fact.or Mean
4.1. o|EAH|7}x|2} AR Ese| HE loading (Cronbach's o)
QEABZIHE BO1F QORAS Ea) Q017 AX|, TE Factor 1: Individuality value
A (communality), A%E £ HAF 58 vsle] BAY B Be the individual style 0.80
o) il Thest 7ro] Balglo T AR= Table 29 7T} Be design, material and color peculiar 0.80 331
A 1801e 28 B w Aale] JHS AY & Qe Loz Look different from others 0.75 (0.87)
USo] # 9x] 9= AL yHels EgSs oiym 74A) Attract other's attention 0.69
Qoloe muaIth A 2801 o= 9] Ao zpale] o)w Be the new fashion not yet spread to others 0.66
S o2, S|mej S olT olo] THE ARl BxE ey 2 APPeanos atmctive value s
= F F U olEAA oSl Atehe RUSE = Strengthen merits of appearance 0:65
4 7P agle®m wREieh Al 3811 o5 Aol A Match my appearance 0.64 4.16
373 MRS S ter, Bl Rk oXsk= EER Feel merriment 0gy 08
T ERER A T 2R10 8 BRsH. Al 489] Have a stylish image 0.59
< o5E A woll %o 484 78S LEde 2% o
Have an active image 0.53
% 7IsH 7P aslew WSk Al sa8le Akl Factor 3: Social value
A el Al AEEe] £8 Pske wEEE A Look socially versatile 0.77
o] o} A 1R 89102 FHSATE A 69202 9 ook successhl 075 34
Ho 7908 uf 1 Algle] fasle $90A IHeke RIS Look wealthy 0gs 08D
TAHANS FAE 7R 810 F S Be a highly famous brand. 0.66
odF} 7o) ejFAH|7Ix|9 AHde WA V1A, Ry Factor 4: Functional value
A 71, ABEAE 71, 715E 7, A 7], w8 7R Be stitching well done 0.78
9] 7FA] L2l g Yehton, oJB 4 H|7Ex]o] gt Al =S Be durable 0.74 430
Lolr 7] 984 Cronbach®] ofhs AFESH A3 0.77 o)dS Be available for long wearing 0.71 0.79)
2 8|23 WA =7t =k Hadge] 7P =8 AL 7 Provide ventilation and warmth 0.67
54 7R 4300100 QmelEd A, AE AR, 18 Il easily 0.63
A 712, WAA AR, A 7 o2 et o= Factor 5: Conditional value
Sheth et al.(1991)2] 7153 717t AEH o= Au|xfe] A% Be suitable for a special gathering 0.79
Aelo]] 203 2oz oAXHA R olr F23l 7} Be suitable for a special season 0.78 ((3):(5))
A2 QAAES Bl AFAF(Kim, 1999; Kim, 2008; Paik, Be suitable for a special event 0.64
2000)2 AR5, A71AAZ Q18 Fe]FQ aH|e] Z7l2 <l Be suitable for a special place 0.61
3 7154 Axe] ") =4 et B <R o) Factor 6: Fashion value
S|u e HaAT(Lee, 2008; Lee & Yoo, 2011y Have scen it in a magazine or TV A
A BRSOl Beiwe), 430, sejdel, oy B e popdarsile wom by celebrity 0670,
= 471 Wolom THale] HAEGoM 1 AT Table 3 Reflect any of the current fashion 0.62
- Be in the fashion 0.53

7t} AF T2 Vel Cronbache] ogto] Ewijdz] 0.88,
A8 53 0.79, dllolFE] 0.80, QB 08124 AL
7t T2 F0= e RAPFY] 4714 Hele uigt FlojFe] 343, o]BAY 337, A /MEAY 3.02 £02 e
BAATE 7o A, Folge|e] Hgto] 3582 7Y 4L, Sk Zh B3l 7Fest SEHAL 1~68 0=, 0|2 Hagk

Table 3. Descriptive statistics of clothing consumption value and appearance management behavior

Factor Mean Standard deviation n Cronbach's o
Weight training 3.58 1.31 3 0.88
Appearance Surgery/skin care 3.02 1.07 8 0.79
management .
behavior Hair care 343 1.10 4 0.80
Clothing selection 3.37 1.09 5 0.81
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Table 4. The result of ANOVA for clothing consumption value

Bin)7p)o) mHE Hek SRaPES] o] 612

2, AHEA 7HA], 88 7] A1ES] des R 13 F
2R AN 7153 VA, ReiEA 7H, 4 TR |
A= Hae 2 13 27 25t WA UERd, AEE 7P
2] Freer wygsiginh. AkslE 7] FEe 3l

4 ofgd F JomA 2] A B oE-S /}jE_W,o]-U%,
Hilcoe #4S 7K Tk ©]= Kim and Won (2008)
o] FHH Aol W EARIRE BT AFelx] 2P
A ST XA FAFTEE AR dNE AH7EA7E
25 =) vehvks 2HI7E] el IS Bl AFE A
1k £ 5 ok 23 42 AA9] 314%5 *FAshy 9
207 AN #Ql FellM 7153 IR AlLlstae i
2 74

N

712, REEA 71, A 7R, AR 719 SeA
7E A7 7P = de A5 7] FReelst
U S

AR 7k 2 A 9 vl vlas) B A

=4 71 %“%@ b ALl 74 SR, 7154

=2 7R Fee] nge 7wtttk °l
= iH]XP%OI 2R 2] WA 7zl o8] E

7] Boke O 7IE A3 02 3780 JeS Bl
I gleh 2FF 74| FASS ALfstal o] AlES
slmsiy 74, AR 71, AREE 7R, fE 71, 7]
59 71, 4B B NE FTs FEsk B A0

)

SAH|7EX] FHebd o|m2|dESe| X024

A AR5} Duncan tests AAIgH A3}, @R Eo] <
Z2H7EA] ek whet folgtk 2polvt e AeE YERS
A= Table 59 72t}

AR EEEE, o5Ad Bl ol gEel oA H=4
271 Fee] o J9E 1o o]yt udegss 7t
Bl slem A A TEA] Frwe 7154 71 —r:rL@
g3t A5 FEATER o Bl 19, &4 TH] S+

Qeto] ol @ ImBAEL 7bg 2 S RO vEhd

Group 1 Group 2 Group 3 Group 4
Clothing consumption value Passive group Functional group Social group Active group F value
(n=87) (n=95) (n=141) (n=148)
Individuality value 2.19 2.72b 3.38¢c 427d 182917
Appearance attractive value 3.07a 435¢ 4.03b 4.79d 157.24™
Social value 249 2.74b 347c 433d 169.73""
Functional value 3.6% 4.83b 3.82a 4.80b 87.92"
Conditional value 2.80a 445¢ 3.52b 471d 18337
Fashion value 2.11a 2.38b 3.28¢ 3.78d 14550

" p<.001

abed: Duncan test shows that means with different letters differ at p<.05.
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Table 5. The differences of appearance management behaviors among clothing consumption value groups

Group 1 Group 2 Group 3 Group 4
Variables Passive group Functional group Social group Active group F value
(n=87) (n=95) (n=141) (n=148)
Surgery/skin care 2.26a 2.55b 3.00c 3.78d 6544
Clothing care 2.40a 291b 3.35¢ 4.25d 99.89""
Hair care 2.76a 3.06b 3.29¢ 4.19d 5067
Weight care 3.07a 3.19a 3.40a 4.29b 2634

*

¥ p<.001

abcd: Duncan test shows that means with different letters differ at p<.05.
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Table 6. The differences of demographic characteristics among clothing consumption value group

o Group 1 Group 2 Group 3 Group 4 )
Classification - - - - X (or F)
Passive group Functional group Social group Active group
Male 62(53.8)” 55(58.8) 102(87.8) 73(91.6)
Sex 19.74
Female 25(33.2) 40(36.2) 40(54.2) 75(56.4)
Marital Single 27(36.9) 29(40.3) 71(59.9) 73(62.8) o™
status Married 60(50.1) 66(54.7) 70(81.1) 75(85.2) '
High school 50(35.0) 48(38.6) 47(57.3) 46(60.2)
Level of o
education College 13(16.1) 15(17.8) 33(26.4) 27(27.7) 37.89
University 23(34.9) 32(38.6) 61(57.3) 75(60.1)
Under 10 41(27.3) 39(30.9) 41(45.9) 31(47.8)
10-19 28(23.4) 28(26.4) 33(39.3) 41(40.9)
Average 20-29 10(15.8) 11(17.9) 31(26.6) 36(27.7)
monthly 46.57
payment” 30-39 47.0) 6(7.9) 13(11.8) 16(12.3)
40-49 1(5.9) 9(6.7) 14(10.0) 9(10.4)
Over 50 0(4.5) 2(5.1) 97.5) 14(7.9)
20 15(25.9) 24(28.2) 55(41.9) 46(44.0)
30 15(21.8 22(23.8 42(35.4 39(37.1 .
Ages (21.8) (23.3) (35.4) (37.1) 3075
40 37(25.7) 28(28.0) 29(41.6) 45(43.7)
50 20(13.7) 21(14.9) 15(22.2) 18(23.3)

1) Observed frequency. 2) Expected frequency.

<05, " pl, " pe.
3) unit: thousand won

001
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